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Chartis rebrands back to AIG Publish Date: Nov 14, 2012 

The AIG Uganda Managing Director Alex Wanjohi (Left) joins the company staff team cutting a cake to 
celebrate the successful re-branding from Chartis Insurance back to AIG, the move was taken after 
conducting a survey whose results suggested that the former name (AIG) would command a more 
powerful visibility force across the Globe. 
 
Wanjohi assured clients that the re-branding drive comes with well-tailored innovations that will suit 
varied business segments, all premised on the firm's world class level of service provision. 



Business

Insurer roots for professional liability cover - Publish Date: Oct 01, 2012

By Vision reporter

With every enterprise being susceptible to risks caused by faults within professional operations, it would be important to embrace 
professional liability insurance cover to guard against such shortcomings, a senior insurer has advised.

Alex Wanjohi, the managing director for Chartis/AIG Uganda observed that professionals like accountants are more vulnerable to
risks; it is possible that their works could plunge organisations into huge losses that can only be offset by the insurance cover in 
question.

“As accountants, overseeing the flow of enterprises’ financial resources is one of your major duties; it is one of the most critical 
areas of professional undertakings likely to expose you to errors, this is why organisations must take up professional liability cover to 
remain afloat even in the face of such shortcomings,” he said.

Wanjohi was recently addressing members of the Institute of Certified Public Accountants of Uganda during their annual seminar 
held at Imperial Resort Hotel, Entebbe, AIG was the event’s gold sponsor.

Professional liability insurance covers professionals for claims made against them for economic losses emanating from the advices 
and services that they provide to their clients. It provides financial protection to meet the costs of defending legal actions and any 
damages that may become payable.

The insurer pointed out that a single claim can freeze a business because it may come with huge legal costs and other losses that 
can even eat into more company resources. 

The cover is meant for professionals like; accountants, architects, engineers lawyers and insurance brokers, doctors, journalists 
among others.

Wanjohi revealed that Chartis/AIG introduced the professional liability insurance onto the local market barely two years ago, but the 
cover is gaining a firm ground with impressive levels of appreciation.

Professional liability cover is considered as a pre-requisite by developed economies like Southeast Asia and China when tendering 
for business with overseas companies, especially where contracts are awarded by clients based in the US, Europe, UK and 
Australasia.
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communicate that we are a seamless organisation with unmatched product breadth and geographic 
reach,” he noted. 
 
The company further believes that by going to market under one powerful brand with a long history of 
success around the world, provides even more value to all the stakeholders.  
 
“Once we make the change, the AIG brand will be re-introduced in advertising, marketing materials, and 
signage. While we have not yet officially rebranded, Chartis will return to the AIG name in October,” said 
Robert Schimek, the company president and CEO for Europe, Middle East and Africa. 
 
Company repays US Government 
In another development, Schimek revealed that AIG fully repaid the US Government, the assistance 
rendered to the company, which at the height of the global credit crisis, reached $182b.  
 
Making this announcement in London recently, the CEO also said that the direct shareholding of the US 
Government in AIG which exceeded 90% just less than 24 months ago, would fall to 16% after the 
ongoing $18b secondary offering of AIG shares in the New York Stock Exchange. 
 
With all of the proceeds it has received to date, the US government received all of its principal back plus 
a profit of approximately $12.4b on AIG’s stock since 2008. 
 
“We are proud of the milestones achieved, which point to the ongoing commitment of AIG’s employees 
worldwide to work together to serve customers and business partners,” he noted. 
 
Company Status 
With a history of 90 years, Chartis/AIG remains amongst the world leading property-casualty and 
general insurance organizations serving more than 70 million clients in over 160 countries. 
 
The insurer further commands a global statutory surplus capital in excess of $35b and global gross 
insurance premiums above $50b, the strength that enabled it to pay an average of $117 in claims 
worldwide every business day in 2011. 
 
On the local market front, the firm registered a premium turnover of sh41b in 2011, but also in relation 
to efficiency in 
 



Local participation in oil 
Publication date: Monday, 7th February, 2011 

By David Ssempijja

THE financial sector has applauded the Government’s move to promote an element of local content in the oil and 
gas policy, saying it would boost growth of the insurance industry.  

The policy seeks to ensure full involvement of locals in oil and gas activities through state participation in 
production sharing agreements and use of local materials, goods and services, public-private partnerships, 
employment of Ugandans and transfer of skills and technology.  

Alex Wanjohi, the Chartis Uganda managing director, said the policy presents many opportunities for the local 
insurance industry, which has a 1% penetration rate.  

“We have to work hard and consolidate our global insurance leadership.  

“We must also take advantage of the local participation element in the policy to tap the oil mining business. 
Besides, the oil industry is valuable and needs insurance services at every stage of the production chain. This 
means that more business will be available for us,” he said during a staff dinner at Faze 2 in Nakasero, Kampala 
to celebrate the company’s good performance last year.  

This article can be found on-line at: http://www.newvision.co.ug/D/8/220/746068
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Wanjohi (right) chatting with some of the guests at the dinner 
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